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C O U R S E  S Y L L A B U S   
P B R L  4 4 0 5  ( 1 8 )  

 

 

Course Description  

This course introduces you to social media in applied 
communication and public relations. Through a framework 
that accounts for the historical, cultural, political and 
pragmatic place that we find ourselves in today as 
professional communicators, you will better understand Web 
2.0/3.0 technologies. You will synthesize your knowledge and 
skills gleaned from previous studies and experiences in order 
to effectively use social media in your professional tool kit. 
The new skills, which will include knowledge about how to 
critically analyse the cultural implications of social media, will 
help you to participate online and to teach others to 
responsible digital citizens, and to develop a conscientious, 
professional and effective social media campaigns.  

 
Me, your teacher and learning guide: 
DeNel Rehberg Sedo, PhD 
MC 306C, 902.857.1951 denel.rehbergsedo@msvu.ca  
 

Office Hours: We can meet at any mutually-convenient time, f2f or online. You can chat with 
me through our Moodle interface, through FaceBook (D Rehberg Sedo), via Skype 
(drehbergsedo), or by telephone. Please make an appointment with me. I enjoy talking with 
students one to one. 

My Philosophy on Teaching & Learning  
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My teaching philosophy is rooted in my own enjoyment of discovery. I make several 
assumptions based on these personal sentiments: Learning is fun; learning is active; learning 
is personal; and, learning is collaborative. 

There are four objectives that guide the way I approach teaching and learning facilitation, 
whether the course has 80 students in it, or eight, and whether the class meets in a virtual 
environment or in face-to-face classroom. These objectives are as follows: 

• I want students to leave the course feeling as if they have fulfilled the learning 
objectives set out at the beginning of the term. These objectives are determined by 
me and based on my understanding of the discipline, field and area of inquiry; my 
colleagues; and, the students themselves 

• I want students to experience the joy of inquisition and seeking new knowledge 
• I want students to learn to question, think and solve  
• I want each student to experience his or her own voice 

Course Goal (Negotiable) 

The goal for this course is to explore social media platforms and study their application and 
consequences in contemporary personal and professional communication practice.  
 
Course Objectives (Negotiable) 
At the end of the course, you should be able to: 

• Evaluate Internet content 
• Critically analyse social media technologies 
• Discuss some of the historical revolutions that have changed the way we communicate  
• Identify the different social media tools that can be used to improve communication 

and relationships between an organization and its publics 
• Evaluate the ways the PR industry is incorporating evolving and social media 

technologies 
• Identify important legal and ethical implications of using social media in public 

relations and organizational communication 
• Create and adapt video, audio, and text for online communication tools and 

campaigns 
• Apply your new knowledge and skills creatively to produce a social media campaigns 

 
T E A C H I N G  &  L E A R N I N G  P L A T F O R M S  
 
Moodle  and Co l labora te  
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Familiarity with the course management software Moodle is essential. If you’ve never worked 
in this platform before, please be certain to explore the online resources provided by the 
MSVU distance education department. 

Every Tuesday and Thursday, we will gather via Collaborate at noon (AST) for an hour-long 
informal discussion. You are required to participate in these discussions. There are helpful 
‘how to’ instructions on our university website if you are new to Collaborate. You will also 
require a microphone and speakers or a headset to participate in the Collaborate discussions. 
If you have any technical problems with Collaborate or Moodle, please contact DLCE at 
online@msvu.ca. Please NOTE: Although we are meeting synchronously for only two 
hours every week, it is IMPERATIVE that you schedule at least 12 hours in your week to 
attend to the tasks and learning that is necessary to complete this course successfully.  

• We have a FaceBook page for our class (@ Social Media Summer 2017). It is currently a 
public page, but we’ll make it private and secret by May 11. (Participation is optional.) 

• We also have a course Twitter feed. Please feel free to use this to discuss anything that 

you think is relevant to the course. You can follow each other at #pbrl4405. Use the same 

hashtag if you post on Instagram. (Participation is optional.) 

 

In addition to the course texts, various readings and supplementary digital material (including 
websites, videos and podcasts) will be required, and will be available through our Moodle 
web page. Some readings may not be available on the Moodle page. You will need to find 
them yourself through our MSVU Library web page. The required material is indicated in each 
of the module outlines, which are listed on our Moodle page beginning May 8. 

Required Books: 

Eggers, Dave. 2013. The Circle: A Novel. New York: Alfred A. Knopf. (In MSVU Bookstore). 

Meikle, Graham. Social Media: Communication, Sharing and Visibility. 1 edition. New York: 
Routledge, 2016. (In MSVU Bookstore and on reserve at the library). 

 
Please note that one of the case studies in Module 4 is available through Ivey Publishing:  
Qantas Airlines: Twitter Nosedive. The others will be made available through Moodle. 

C O U R S E  M A T E R I A L  
This course requires you to complete extensive reading, viewing, contemplation and writing.   
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I recommend the following texts:  
 
Humphreys, Ashlee. Social Media: Enduring Principles. Don Mills, ONT: Oxford University 
Press, 2016. (On reserve at the MSVU Library.) 
 
Solis, Brian and Deirdre Breakenridge. (2009). Putting the Public Back in Public Relations. 
Upper Saddle River, NJ: Pearson Education; FT Press.  

 
C O U R S E  F O R M A T  
The course is divided into four modules and culminates in a final project (Note the dates!): 

 
 
 

 

• The short history of the internet and social media platforms 
• Cultural and social implications 
• Communication implications 

Critical Perspectives 

Module one 

May 8-22 

• Identification of major tools 
• Practical applications 
• Message dissemination and/or relationship building 
• Analytics 

Practical Perspectives 

Module Two 

May 23-June 5 

• Strategic considerations 
• Organisational policy development 
• Ethical and legal implications 

Managerial Perspectives 

Module Three 

June 6-12 

• Classic/historical: Egyptian Uprising or Walmart 
• Contemporary: Qantas Arilines: Twitter Nosedive (Ivey) 
• Another case of your choice (current) 

Case Studies 

Module Four 

June 13-19 

Social Media Communication Plans 

-Brining it all Together- 

June 20-23   
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A S S I G N M E N T S  &  E V A L U A T I O N  
 (Negotiable until May 11)  

These assignments are designed to measure your achievement in three domains: knowledge, 
attitudes and skills.   

 Due Date (All tasks are due at 
11:55 p.m. on the date listed, 
unless otherwise noted.) 

Value 

Course Material 
Responses 

Throughout the term. Details noted 
below. 

No late discussions will be evaluated (but 
you’re free to continue). 

Primary Responses 
20% 

Secondary 
Responses 20% 

Quizzes Three throughout the term; one after 
Modules 1, 2, and 3. May 23; June 5; 
and, June 12.  

No late quizzes will be accepted. 

5% each for a total 
of 15% 

Social Media 
Communication Plan & 
Pitch 

Pre-recorded Pitches posted June 20; 
comments on peers’ pitches June 21. 
Plans due June 22.  

No late assignments accepted. 

25% (plan) (team 
mark) 

15% (pitch) (team 
mark) 

5% (peer 
evaluation) 
(individual mark) 
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Course Material Responses (40%) 

 
Primary & Secondary Responses  

• This is a discussion format that encourages you to fully engage with the course material 

through synchronous and asynchronous discussion.  

• Each Module will have five Primary Responders and five Secondary Responders. That 

means that you can count on being a Primary Responder once during the term, and a 

Secondary Responder once during the term. If you are not assigned as a Primary or as a 

Secondary Responder during the Module, your role is to observe and participate in the 

discussion at will. Keep in mind that your participation will enrich the conversation and 

help you prepare for the Module Quiz. 

 Responder lists will be posted on Moodle by May 9; changes can be negotiated amongst 

 yourselves, but must be approved by me by May 11. 

Moodle                                                                                                                                          
Due:  Throughout the term 

Primary Responders’ Questions Posted Day 1 of each Module (Day 7 of Module 1) 

Secondary Responders Responses posted 24 hours after 

• As a Primary Responder, you will start the discussion on the FIRST day of each Module 

(the seventh day for Module 1) by 9:00 a.m. You are expected to think analytically, 

creatively, and critically about the module’s topic, and the listening, reading, viewing 

material in the context of your daily personal and work lives.  

• Primary Responders post at least TWO questions or discussion prompters in two 

separate discussion boards on Moodle to begin the discussions. One of these must be 

about the novel, The Circle. The other can be about any of the module’s contents. These 

are questions that you want the Secondary Responders to respond to. You are responsible 

for then carrying on the discussion throughout the Module. 

• Secondary Responders will do their own critical thinking about the course material, and 

respond to at least two different questions posed by two different Primary Responders no 

later than 24 hours after the questions have been posted. You, too, help in carrying on the 

discussion. 
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 Collaborate                                                                                                                 

Tuesdays/Thursdays @ Noon AST  

Throughout the term 

• Half of our Collaborate sessions will be mini-lectures, and synchronous discussions that I 

lead and other fun activities.  

• The Collaborate sessions that end each Module will usually run as such: 

Agenda/Updates/Announcements/Questions (part 1); Small group break out discussions 

led by Secondary Responders (part 2); Concept tie up and large group discussion (part 3).  

1. Secondary Responders will consider the Module contents, “as well as questions 

and ideas from the primary Responders, to develop a written outline of at least [five] 

key points or questions that they use to lead or co-lead their [20-30] minute small-

group discussions” (Harvey, 2017) during our Collaborate sessions. These points 

will be submitted to me after our Collaborate session. 

2. I will bring the group back from breakout discussions and ask one student from 

each group who is not a Primary or Secondary Responder to share highlights from 

the small group discussions. This will ensure that my learning objectives for you 

have been addressed.  

The contributions made on Moodle and during our Collaborate sessions will be both peer and 

teacher evaluated. Each student will be asked once throughout the term to provide me with 

an evaluation of First and Secondary Responders using the Online Discussion Rubric designed 

by Joan Vandervelde. (The student evaluators will be anonymous.) Send via email to me your 

evaluations of each primary and secondary responder within 24 hours of the module ending. I 

will also use this rubric to provide my own feedback and a mark. No marks will be given for 

this task, but you will receive good karma. In addition, it’s a good learning opportunity for 

you. Please note: This rubric is used with permission. 
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Special Note: 

In order to get the most out of this exciting, but condensed course, I suggest you do the 

following: 

• Schedule at least one hour every day (five days/week) to engage with the course material, 

whether or not you are a Responder. 

• Schedule at least one hour every day (five days/week) to visit the discussion boards.  

• Attend our Collaborate sessions (two hours/week). 

• Take at least one day per week to be technology free. 

• Use both the synchronous and asynchronous discussions to help each other. This may be 

the most important element in the course. Be prepared to share quotes/questions/issues 

from the material. Identify and take note of at least one quote and one question, and 

highlight one issue from the material in responding to a comment or question I pose, or 

that your peers pose. These musings should encourage discussion. (If you’ve learned to 

keep a learning log in other courses, this will serve you well. If you’ve not kept a learning 

log, I suggest you do so now because it’s a useful tool.)  

• Please remember that all discussion board posts should be: 

1. written clearly 

2. factually correct; cite assigned readings or material 

3. illustrative of sound critical thinking and analysis 

4. respectful  

5. comments that contribute to the thread of, and encourage further, discussion  

 
Quizzes (15%)                                                                                                                         
May 22; June 5; and, June 12 
On the final day of Modules 1, 2 and 3 (May 22; June 5; and, June 12 ), I will post a quiz to 
our Moodle page. You will have 24-hour access to the quiz, but only one hour to complete it. 
The quizzes will cover the module material and discussions, and will be a combination of 
multiple choice, matching, and short answer questions. 
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Social Media Communication Plan & Pitch (40%)     Due: Pitches posted 
June 20;  

comments on peers’ pitches June 21;  
Final Plans due June 22 

Working in teams of not-more-than five, you will choose a not-for-profit client or a social 
activist movement for whom you will work. You will prepare a creative communication plan 
that utilizes social media for your client. The plan will bring together all that you have learned 
during the course, and will be presented as a pre-recorded pitch. That is, you should assume 
you work for the organization and you want to communicate to them how the plan works and 
why. You will provide one hard copy to your organization (if one exists), and submit one 
electronic version to me via Moodle. (Please have projects confirmed, and approved by me, 
before May 23.) 
 
  
The 
clients/movement: 
 

8Your choice, but if it’s an existing organization, it must be a not-
for-profit organization.  

 
The challenge: To utilize at least one social media tools as part of a strategic 

approach to relationship building and maintenance. 

 
The submission: Each team will submit a complete written plan consisting of the 

following elements: 

vBackground, including a summary of the organization or 
movement, its current communication practices, and the quality of 
its relevant relationships. 

v The strategy, including one overall strategic goal. This must fit 
with the overall organizational plan, if one exists. 

v Detailed rationale, including reasons for choosing the specific 
tools to achieve the goal. 

v Measurable objectives for what the tools will accomplish. 

v A description of the tool(s) and a presentation of the actual 
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tool(s) as developed by the team. 

v A detailed description of the recommended evaluation 
process. 

v A discussion of the future applications or extensions of the 
tool(s). 

  
 The plan must be client-ready.  
  
Peer reviews: Each student must submit individual evaluations of each team 

member. This is your opportunity to evaluate the contributions of 
your peers to your team. Give each member of your team 
(excluding yourself) a rating out of ten. Remember that a 9 or 10 
means that the member has given 90% to 100% contribution; a 5 
means 50% or “passable”; less than 5 means that the person 
failed to participate adequately. You should decide on a mark 
according to the following criteria: 

� Attendance in group meetings 
� Effort made to participate 
� Willingness to consider others’ ideas 
� Preparedness 
� The quality of the contribution 
� ANYTHING else that is important to you, and that was set 

out in your group contract (I suggest doing this right away 
after your team is formed.) 

 
*Please note that this evaluation is an individual mark.* 
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Your project & pitch will be evaluated as follows: 

ATTRIBUTE 
EMERGING 

C 

COMPETENT 

B 

EXEMPLARY 

A 

RESEARCH & 

INNOVATION 

Little research applied 
to build plan; limited 
knowledge shown; 
traditional approach 
applied. 

Issue explored with curiosity; 
adequate knowledge from 
variety of sources displayed; 
strategies reflect innovation 
and creativity. 

Knowledge base displays scope, 
thoroughness, and quality. Research 
applied in the identification of key 
stakeholders, communication objective 
development and strategic advice; 
innovation and creative thinking 
evident in plan. 

ANALYSIS & 
CRITICAL 

THINKING 

Limited analysis; 
tool(s) not 
appropriate; weak 
rationale; no 
evaluation strategy. 

Identifies potential issues; 
uses an issues management 
approach; tool(s) 
appropriate; wise rationale; 
suitable evaluation strategy. 

Uses critical thinking to pose and 
respond to questions; constructs plan 
that considers a multitude of 
perspectives; identifies potential issues 
and mitigation strategies; excellent 
rationale for specific tool(s); tool(s) 
ready for implementation; thorough 
and appropriate evaluation strategy. 

COMMUNICATE 
WITH CLARITY 

Ideas are not well-
articulated; lack of 
strategic direction 
provided; multiple 
grammatical, 
punctuation and/or 
style mistakes. 

Strategic direction clear; 
communication objectives 
clear but may be challenging 
to measure; suitable visuals; 
engaging; few grammatical, 
punctuation and/or style 
mistakes. 

Strategic direction and advice is clear 
and based upon best practices; 
communication objectives are clear, 
concise and measurable; exemplary 
use of visuals; commendable; no 
grammatical, punctuation and/or style 
mistakes. 

 

C+  67-69 

C  63-66 

C-  60-62 

B+  77-79 

B  73-76 

B-  70-72 

A+  90-100 

A  85-89 

A-  80-84 

 

(Adapted from:  http://www4.nau.edu/assessment/main/degree/plans/PubRel_BS_04_06.pdf) 
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Department and University Policies 
 
Department writing requirement policy  
Correct use of language is one of the criteria included in the evaluation of all written assignments. Basic 
writing competency is required to pass this course. The obligation to meet the minimal standard lies with 
the student. If a faculty member determines that a student’s basic writing competency falls below the 
minimum standard for the course, the student will fail the course. 
 
Statement on Plagiarism and Cheating 
I expect you to be honest and responsible in fulfilling the course requirements and objectives. 
DISCIPLINARY ACTION WILL BE TAKEN if you cheat. You will fail the assignment, and you may fail the 
course. Note that plagiarism is presenting someone else’s words or ideas obtained from any source, 
including the internet, as though they were one’s own. Other, specific offences include, but are not limited 
to, the following: 

• Using copied material without enclosing that material in quotation marks and/or without appropriately 
acknowledging its source;  

• Paraphrasing or summarizing the original wording too closely;  
• Omitting acknowledgment of the source of paraphrases and summaries;  
• Submitting work that has been written in full or in part by someone else; 
• Submitting work you have submitted for credit in another course without acknowledging its source to me 

prior to submitting the assignment.  
 
As required by the University, I am including the following for your information: 
University regulations on Plagiarism and Cheating will be strictly enforced.  These regulations are posted 
on boards and are found in the University Calendar and on the website at www.msvu.ca on the “Current 
Student” page under “Academic Offences”. 
 
Statement on Communication Technologies  
While I encourage you to share your passion and interests in new gadgets and software, I ask that while 
we are participating in our Collaborate sessions you give full, deserved attention to me and to your 
peers. Turn off all other devices and platforms, and please stay focused on the learning software. You 
deserve it, your peers deserve it, and I deserve it. 
 
Statement on the Course Syllabus  
The syllabus is a guide for our class structure. While it is a collaborative document drafted by me and 
negotiated by you, it is our course “memorandum of understanding” after May 11. 
 
Statement on Grading/Marking  
Graded assignments should be discussed one on one between you and me. Please make an appointment. 
Grading concerns should be addressed within two days after the assignment is returned. 
 
Statement on Course Policy (re: missed deadlines or assignments)  
I will not accept late assignments or consider late posts. If you are experiencing any kind of personal 
issue that prohibits you from completing tasks by the due date, please let me know as soon as possible so 
that we can work together to create a mutually-desirable compromise. I will be able to do little to help 
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you if you wait until the due date or the final weeks of the term. In fact, I will not consider late 
assignments or posts unless you have discussed your issues with me at least 48 hours prior to the deadline. 
 
Statement for students with disabilities 
Students who have a disability and who require academic accommodations must register with 
Accessibility Services as early as possible in order to receive accommodations 
(http://www.msvu.ca/en/home/studentservices/officeofstudentexperience/).   
The University regulations on plagiarism and cheating and other academic offenses will be strictly 
enforced. You will fail the assignment, and perhaps the course, if you cheat. These regulations including 
applicable procedures and penalties are detailed in the University Calendar and are posted on the 
website at www.msvu.ca on the Current Student’s Page, under Academic Offenses. 
 
Statement on teaching and learning technologies 
The University wishes us to use our MSVU e-mail addresses for electronic communications. Please do so.  
Communication between students and professor may also happen in and through Moodle, our FaceBook 
page and our Twitter feed. 
 
Statement on accommodation of religious observances 
Requests for accommodation of specific religious or spiritual observance must be presented in writing to 
me within the first two weeks of class. 
 
Policy Against Sexual Assault 
Mount Saint Vincent University has no tolerance for sexual assault.  The Mount is committed to providing 
and maintaining a safe environment that promotes the dignity and well-being of the University 
community.  The University has a strong tradition of social responsibility. 
 
Statement on research ethics review 
Students who conduct research involving human participants must have their research reviewed in 
accordance with the MSVU Policies and Procedures of Ethics Review of Research Involving Humans before 
starting the research. This includes interviewing people for your final project.   


